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2w, #2023 F, PEGALFTESTHEITMAFL 12010 E T, Kk
BT AP AN R LFREHNZHE P EIRTTARR?
L d
1. 3L “4bF & £ X (veganism)”
3% H % 2 42 (The Vegan Society) 42 “ 46 & £ 3L (veganism)” & 3L
H Y FREFTX, ARETRATTHEEAN, Hrk—% X2
A F B Fe B, AR, R, XA THEMERZ B4, Fik
w2, ARHEE, At ANERIRBE A E MR R A S e B
Soo BARER T E, HERE L RTARIIA RIS R B S e ok
(The Vegan Society), B st, #hZ& = L HE LA R R, R
TREA T, ARf, 3BT “vegan” —HBARBAEALEL T LE, &
B RTG - Lk =
A& A AT AR S ET RS
EPE, KRR ERM, 2 2R a8 4 LA, &
R 89 33593 L “vegetarian” K “vegan”, KB AP L EZ ) “F7 X
“ERT. Rm “F7 FARBTAFEIEK S “vegetarian” Fo “vegan” #)
AR, w98, EF XL, FRELHAFLA, A LALELAEN )
Wi B S, RIANEARE S B M AATAR “F7 R
BRGNS, RELFAAR X7 RBEZERESH MR DT =
Fo, QAEH ARG R (ML, 2022),
A ARt B “vegan” 69 P Rk 7 X7
s
5 “E7 KRR, “HEkT A AXT BE AR A HER T A Bk
B, QAEILEG. & NKRF, LERARRE>ERREGLT
Fo, Blde, RAR A TR S
XA AR EAXGWE, FETEAES, BLAERGEXA,
b # s F AR R PG 4 Z AR F R AR, X AR T P A sh 4
FEon, THBRT “AFHREK”: KiF. FE, DE EEXPmAE, R
A 3 B R OR 2L L AR 2R Ak B e B
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HAERTHEL “vegan” 093F, “HRT A RMFIR A, 250K
BRT EEGARE, B4, SMRFABRZAEIILTER, XKEHTHE
AFREfEIZI; H N, AAEZAF LA SAHE £ L,
R CERT HEEHERRS, AT EREN, 2 RERy “&7
o “HhET MG ER, BE, RAELERITEL T LI LA XA
CHRRT EXATEE, RSN R FRME, B XIS SR T
YRR
o “HIMPEAR”
AL RATA R I LR, R “ET RAHBEN, BOALERE
G oy AL L, mAERR A G0 E, R, BLEL, ERKE
AT Rk, FRFRLFEGEETT X,
EAe R AE G, PXPAFSRRGEARBRR—AE., BREMN
HEERILMMAR X, BB T FF0 G 24, EA-—NZLF
Fl T34E3C “vegan”o AT MEWT, LEEW AR P T RMER “4E”

AN

2. MEERFBLERH - AktHHY

R (GMA, 2022) 27, 5% 9 FEAAZZR T LH, WA ER
TACRE PR G, X—ARE WK, ik, P EBUFT R 2030 £
W RRFE, A RIERE. AR R AR VAL, BRI, PEAX
AT B o KA P HEA 0 —BALBR L A 1.5 10wt BT 46 & 1R 3] i A
% F ik (GMA, 2022).

it 2] 2023 5, PR EFRLTHRAE 12012 E T, AL 2018 F 5
B 100 12 £, AHBFRREGEREE, RABZEHEREITRGE
KT, BRUAEBAAZPEANER, BF 52— KEEZXHAY
HRBEA e, FRFEANBFRE, Ik, BRI Statista 2020 49—
PE, 85% 0% inH RELELIT 2XMME P £ E A (GMA, 2022).

MA s E E AT ERAFTRE, AR WL EARAETE LR
TR ALAZIL, ABZ| AT X — 580G £ et M, LR —REH L “%
& Z #1— (Green Monday)” 13X, AR ZAN G ERFHKF A& 4E
MRAAHIFA, CRERATH—RAERLT, 70% 55 ERRBE 2 KPR
FREN, #BEVH—RALA (Barén, 2023),
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3. REMRE

B E KA AL 2R K IR T RETE K69 EUR, AR A
NRBFRRAEY ., STTPEARB, kR Yy AEEREZ22H T
TIUARE.,
3 QR BENEEFXEE

TEEES L AR, EURS A EE RO ERR, %
(AL#ER) RiE, T—FRCENEEFTETHhm, BAHK., FFREE
ERNEEROHETEETE, PTEAAREAZRIRCAGRE YR, 12
W FBRAEERYFERGLAE ((FLER) 518 T GMA, 2022 ),

HREN, RIXBLAMALE S E G EfRMHE, @ EIEG
6 ILERepEey B E MM, R EZAAEAR, BT PEILEEABE LAY
ABA ¥, A, XEFFBEZTHREPEME 9K R R E,
R RIS TR Aol 35 P BESRE R P oI 3k A T
(GMA, 2022).

2020 F “MARLHFEPS” GIRELT T, FTEARAEAY A S
0 5SANEZRAR: YRIERT, CRAEE BT, Sk, “mRARER A
“$ AR (Baron, 2023).,
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FPEOBEG LER, FEEINEHHEG—ANAETELEL, PRLL
B BP AR AR ENER (Ly, 2021), £FE, £RIUEFLSEH
HIK R E—R,
33 EASMAELRE

& 8 3 A B ARAR T E B, KAk — AR S E, S
EHF S 7 @BAET mFy, IEFEF/ILT FFHEAN T E (Ly, 2021), EFhH
MR HBE T SR Bk 2500452 1 A (Bale, 2021), F8 A AAT#E R
AT PR A FARERR LT G IS, MR S 6 Ak T A
P HEAR A
3.4 FFE A

B E G 2R 0 AE AL E AR, AT &R ed 5AaAEE
ARG S, de, BEA ST BRI AT HE R R, F
BBUFRE AR LB L ARG R H R SR T — TR Y W R 6%
(GMA, 2022).
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AMBRFIIET HTHXEFHRE-—RBFTARG T LLE >, BT
BANF B RBeGR AR, I, “HEENET BT AN R A
e At dedk (Peters, 2022), % LR A, AATsT T+ B K HAELE A G5
XAEEZFEFRESE, Bit, B4 S0 PEAFLEQHYEL
& (Ly, 2021).

4. EFBEEZREED?

VA SRR R L) SR RFEHERZI—, Z20-4%
BRI, YERAFSHLEEOM LR, CLETEZERAILTR
ELE RS, RAGKE: RAMRAASRRENES, “hE". “F7
Fo “HA” ZRGBARE, RRBRBEZLEEART, AR TREOE S
ZERESF,

MAZREHMEMRTRE, ETERZFLRAERBTEFIR, X
AR AR S AL E . FPERZFFARBAENRE T .

4.1 FRAXKRTAIRS FLRT

AP EE LA REIT AL AR VegRadar #4038, b A= Lk
FEIET P 10 A ZTEE N AAL 50 RERRET, . M. RIFk
MBEABK T REFRET, BERR ML EZR (L4 ,2022),

42 RGP EAMY A £, BREHERN

Goit B 2w, FEAFHESFN 6 EIUT £ BAS—F (Mappr,
2022), 123k 3% % & M2 £ B A8 =4 (Our World in Data, 2022), X % #
R B FRMOIENE, KRFedm s, BAHAR S HETHLE,

431 HFe S AR FHEAKR

PEHAER AN SR RFTHIERRZI—, ABEPRPESEHFSH S
B, EAFPHN BT KR B WS oy B A AE M, JU-F PR AR AL 8 3] 6 K
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FRINFHEFRA (L4 ,2022),
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4.5 VKL Ay ke F L R K R

ZEE B AP BT AGRRA LT SBRE, e P EAK
B RKRERAATI, BRAMMEILF S LSRR BETEG TR L
AARENRLS, 2Ty EL L5 P AETERRRE, & RXAHH &
Ji# Fa 7 7= o0 B I

AEGRBIFRABARNKRLNR, AR AETECHILTHOGm L,
B 4e, ZJEAZR T 2000 % FaT a0 T, B ARAAL, Lt Rt
Folk B, LB X ok SRR R, KNTFLBRATHRERG L
SRS (AR A, 2022), PEAXMAM A —FRERRDATY, BT R
S5AREFTMMU, CEPEEREMSA DNERT, BHREFTEE PR
HRAT, WA EI ) 2

Lo PEAFSRAGH A atG P ENE]  ode, “AERR
1993 R L TR G ASE], Like) “HHE” Z—KaPEH
W AL F A I e AL PE B A5 R 09N E] . BAT, XSGR
BT VA A A e R R R, W B AT NG EERELE P
PG F Aoz, ALY A A ehegF B384 ‘LiveKindly Collective’ .
“BMAT. “FERST LE ‘Plant Professor’, 3L, BEEE . HiEE . £
Ly, PRFZRBREANNEATHFRRTY ELIMAET KEXTER, £
AR P FIN S F A 3 HABAL T K (GMA, 2022; Peters, 2022).,

“ik

R K 1944 F &y 3= B £ 2 ¥4 (The Vegan Society) 4] 5 49 0% 7 4h % 2
EAMAARN QI BLERFIEATH, 2EFLE, FREINETEHCE
FATT AL, ES345FE, BRhHE L ELF L0 BE4
I—REHLE, THERE, E&5HHINE,. RRibfERERT
ERARARIE L B AR, XU ERAE I R E SRR AR, HILE
B, RUAERKP ARG A AL B AL TR E LA —FFHLS —
HAEROBHFIERFFT RO ZRFBRFE, MAED T EE %L
WE R —R s, ZMAFRE R RS
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The Rising Popularity of Veganism in China'

Chiara Maligno

Introduction

The vegan movement has gained significant momentum worldwide in recent
years, including in China. Though meat consumption has been increasing since the
1980s, plant-based products are now rapidly gaining popularity. Indeed, China’s ve-
gan food market was estimated to be worth nearly $12 billion by 2023. This article
explores why more and more people are turning towards veganism in China, and how
difficult it is to be vegan there.

Defining Veganism in China

The Vegan Society defines veganism as a philosophy and way of living that ex-
cludes all forms of animal exploitation and promotes animal-free alternatives. Various
terms describe veganism in Chinese, such as “Z (su) or “Z & (sushi), but these do
not differentiate between the practice of not eating meat and the practice of avoiding
all animal products. Other terms include “%#. % (chunsu), “4%” (quansu), and “
AR AR R (plant-based diet). There is also the phonetic “4£4%> (weigen), which

lacks cultural context and is sometimes viewed as cultural imperialism.

Trends and Future of Veganism in China

Reports indicate that 5% of the Chinese population are vegetarian, and this trend
is expected to grow with increasing urbanization. The government aims to halve meat
consumption by 2030 in order to tackle obesity, prevent other health diseases, and
reduce carbon emissions. China’s vegan market was projected to reach $12 billion by
2023. Younger generations are increasingly willing to try plant-based meat alterna-
tives. Initiatives such as “Green Monday” promote awareness and encourage people
to adopt a plant-based diet.

' This is a summary of a paper from the Chinese Level 4 (LN240, 2022-2023) course at the
London School of Economics and Political Science. All translations of English quotations were
done by the author. The supervising instructor is Dr Shili Jing.
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Reasons for Adopting Veganism

1. Health: New dietary guidelines emphasize reducing meat consumption due to
its health risks, such as hypertension and obesity. The World Health Organiza-
tion notes rising diabetes rates among Chinese children, prompting parents to
include more fruits and vegetables into their diets.

2. Buddhism: Vegetarianism is a significant tenet of Buddhism and is rooted in
ideas surrounding Karmic retribution, protection of life, and compassion for
all living beings.

3. Animal Welfare: Awareness of meat production standards and animal welfare
issues is driving more people towards plant-based diets.

4. Environmental Concerns: Meat production significantly impacts carbon emis-
sions. The government has plans to reduce meat consumption in order to mit-
igate environmental harm.

5. Food Safety: Concerns over food safety, exacerbated by past disease out-

breaks and the COVID-19 pandemic, have led to skepticism around large-scale meat
production methods and a shift towards plant-based foods.

Challenges and Ease of Being Vegan in China

Being vegan in China can be challenging due to social pressures, confusion be-
tween ‘vegan,’ ‘vegetarian,” and ‘meatless,’ and a lack of vegan restaurants and clear
labeling. Nevertheless, following a plant-based diet is becoming easier due to the
following reasons:

1. Vegan Restaurants: Major cities like Beijing and Shanghai have many vegan

restaurants.

2. Plant-Based Cuisine: Traditional Chinese cuisine includes many plant-based
dishes.

3. Affordable Produce: China’s biodiversity ensures a wide variety of affordable
fruits and vegetables.

4. Minimal Dairy: Traditional Chinese cuisine uses little to no dairy.

5. Growing Industry: The surge in plant-based alternatives makes it easier to
switch to vegan diets. Companies like “Whole Perfect Food’ and ‘Zhenmeat’
are developing innovative products, while global giants such as Starbucks,
KFC, and McDonald’s are expanding their selection of vegan options in res-
taurants.

Conclusion

Although the Western concept of veganism was introduced to China only recent-
ly, variations of vegetarianism have been widely practised in China for centuries. In
modern China, the traditional Buddhist vegetarian culture continues to thrive along-
side a newly emerging secular vegan culture. The increasing urgency of topics like
sustainable agriculture, animal welfare, food security and healthy nutrition are fuel-
ling the growth of this movement. Lastly, vegetarianism can be thought of as part of
traditional Chinese cultural heritage which deserves to be appreciated and preserved..





